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WEBSITES:  http://www.openoffice.org

GENERAL DESCRIPTION

OpenOffice is an open-source office suite similar to Microsoft Office. It is available in many languages and works on all common computers. It's word processing component, OpenOffice Writer, stores data in an international open standard format (the ISO standard OpenDocument Format--ODF--for data interchange) as its default file format,  and it can also open, edit and save documents from other common office software packages, including Microsoft Office. 

It's other components are Calc, a spreadsheet; Impress, a presentation program; Base, a database program, Draw, a vector graphics editor; and Math, a tool for creating and editing mathematical formulae.  Wikipedia contains an excellent overview of all OpenOffice components at http://en.wikipedia.org/wiki/Openoffice#Components.

OpenOffice can be downloaded and used completely free of charge for any purpose. 

HISTORY

OpenOffice was released by Sun Microsystems in October 2000.  It was based on StarOffice version 5.2, which was developed by StarDivision.  StarDivision was bought by Sun in August 1999.  By October 2001, OpenOffice had been downloaded by over 1 million people.  By October 2003, OpenOffice had been downloaded by over 20 million people.  Version 2.0 was released in 2005.

OPEN OFFICE DEVELOPMENT STATUS

Released under the LGPL

Current Release: version 2.4.1

Next Major Release: version 3.0 beta

Release Schedule:

bug fix releases come out every three months

new feature releases come out twice a year.

WHO IS USING OPEN OFFICE

It is extremely difficult to estimate the market share of OpenOffice because the software can be freely distributed via download sites including mirrors, peer-to-peer networks, CDs, Linux distributions, etc.  The OpenOffice.org web site reports more than 98 million downloads.  OpenOffice is estimated to have a 5% share of the office suite market overall, but a 14% share of the large enterprise market (as of 2004) and a 19% share of the small to midsize business market  (as of 2005). 

